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Social Commerce Revolution

Where Attention Becomes Checkout




sy —_
e nroess
e en e

i
s

3 e
reee NGa

i T SN
- sa re

2 MECe A
TEEIRVT s b Ly




66

Consumers are buying
Inside the platforms
where they scroll 99

— The Social Commerce Revolution has started!
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Social Commerce Revolution: Where are Cyprus-Based Businesses today?

Situation

Some Cyprus businesses use Instagram and Facebook primarily as
awareness channels rather than driving direct sales conversions.

Complication

Consumer behavior has shifted; discovery, trust-building, and
purchasing now happen within a single integrated social session.

Question

How can local businesses restructure their social presence
to capture actual revenue instead of just achieving broad
reach?

Answer

4-pillar strategy: Shoppable Content, Trust
Mechanics, Frictionless Journeys, and CRM
Integration for a complete ecosystem.
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Social Commerce Revolution 4 - Pillar Strategy

Discovery Trust Purchase Loyalty
Leverage shoppable Build credibility through Enable zero-friction Implement CRM
content by tagging trust mechanics, utilizing purchasing with mobile- integration to connect

products directly in social authentic customer first experiences and social interactions to

media posts, Reels, reviews, creator one-click checkout customer lifetime value,

Stories, and paid partnerships, and visible systems to minimize ensuring long-term
advertisements for social proof to drive abandonment during the retention and repeated

instant visibility. interest. final sale. brand engagement.

Treat social media as a core commerce engine rather than just a marketing channel to drive
meaningful growth, conversion, and sustainable brand value.
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Shoppable Content & Instant
Discovery

- Turn every piece of content into a
direct path to purchase 99
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Getting Started — Foundation Actions

Enable Instagram and Facebook
Shops with a fully synced product
catalogue to ensure seamless
cross-platform shopping
experiences for your customers.

Use localised content featuring
Cyprus locations, local
customers, and lifestyle
scenarios to build deep
resonance with the regional
target audience.

Use short-form video to demonstrate
products dynamically rather than static
imagery, increasing engagement rates
effectively.

Tag products across Reels, Stories,
Feed posts, and creator
collaborations to drive direct
discovery and impulse purchases
from social content.

Prioritise mobile-first creative
assets, as the vast majority of
product discovery and
engagement happens on
smartphones.
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Shoppable Content & Instant Discovery

Turning every piece of content into a direct path to purchase

"How to create social media for Gen Z in Cyprus to discover and buy my products online?”
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Shoppable Content & Instant Discovery

Turning every piece of content into a direct path to purchase

9 Focus Group ()

Get expert feedback before you launch

Brief a panel of senior advisors. Watch them debate your strategy. Get a verdict you can act on.
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Data-Driven Str... Creative Director Growth Hacker  Brand Strategist Consumer Psyc...

[l strategy I creative 1) execution 11l strategy 1D insight

Brief 9 Debate 3 Synthesis

Media &

1) execution

Describe your challenge Al experts discuss it Get actionable insights

“"How to create social media for Gen Z in Cyprus to discover and buy my products online?”
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Shoppable Content & Instant Discovery

Turning every piece of content into a direct path to purchase
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Shoppable Content & Instant Discovery

T . .
urning every piece of content into a direct path to purchase
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Shoppable Content & Instant Discovery

Turning every piece of content into a direct path to purchase

“"How to create social media for age 40+ in Cyprus to discover and buy my e-Bikes online?”

If you are interested in discovering how Gimmefy can support your brand,
Click here to start, and enter the code as CLIVE and it adds 500 credits to your account:



https://platform.gimmefylabs.com/auth

What Happens Next - Discovery

Al-powered product discovery will become the dominant mechanism for users

Al-Driven Discovery to find and engage with brand catalogs. GEO (Generative Engine Optimization)

Social media platforms will increasingly function as search

@ Social Search Shift

engines, replacing traditional keyword-based queries.

Visual search technology will allow users to buy directly from

photos, bridging the gap between inspiration and purchase.

TIP:
Warby Parker
leverages AR
technology for
virtual try-ons

: : AR try-on experiences will become mainstream across fashion
ﬁgﬁ AR Mainstream Adoption Y P

and beauty, reducing friction in the online buying journey.

Clive Roach Social Media Services

Discovery happens before Google searches.
Cyprus firms building shoppable content now gain a structural advantage.

Page 13
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Discovery Case Studies

Integrates shoppable social content and creator
partnerships to shorten the path from inspiration
to purchase within a unified digital ecosystem.
Link

e.l.f. Cosmetics

Viral creator content repeatedly drove product
sell-outs, proving that authentic influencer-led
discovery is a powerful driver of purchasing
behavior. Link

Warby Parker

Utilizes customer-created content, product

showcases, and social sharing to drive consistent
product discovery and high purchase conversion
rates. (Plus: Employee advocacy) Link S

All three brands transformed social platforms from advertising channels into

primary revenue channels through community-driven discovery.



https://about.nike.com/en/newsroom/releases/nike-is-serving-athletes-faster-through-ai-powered-shopping-on-google
https://www.enrichlabs.ai/case-study/warby-parker-marketing-strategy
https://www.instagram.com/reels/DJoJvrfI0Bo/
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Via Reviews & Creators

- The most trusted brands will
outperform the brands with the
biggest advertising budgets 99

— Part 2
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Foundation Actions

Request reviews post-purchase, encourage photo/video sharing,
and use branded hashtags - partner with

micro-influencers in your Cyprus and Greece segments

Key Cyprus Insight

Local creators with high

outperform celebrity inf

Getting Started — Trust Foundation Actions

y engaged audiences consistently

uencers for Cyprus market conversion,

providing significantly higher ROI and trust.

Growth Actions

Build formal creator networks, incentivize content at scale, and

integrate reviews into product pages while deploying UGC across

ads, websites, and loyalty programs.

TIP:
Use tracking
codes and
measure
IMPACT
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Platform Trust Signal Framework

Reliability Drives Digital Commerce Success

L]
Facebook Trust 01

Building credibility through consistent
community engagement, verified page
badges, and transparent customer
review sections.

I
Instagram Trust 02

Leveraging high-quality visual
storytelling, influencer partnerships, and
shoppable posts to create a reliable
brand image.

]
Live Commerce 03

Real-time interaction and product
demonstrations that reduce buyer
uncertainty through immediate social
proof and Q&A.

O
UGC Content 04

User-generated content serves as
authentic peer validation, significantly
iInCreasing conversion rates via
relatable media.

O
Revenue Impact 05

Direct correlation between high trust
signals and increased average order
value, customer lifetime value, and
retention.

L
Trust Formula 06

The core equation: Authenticity +
Consistency + Social Proof = Sustainable
Revenue Growth across all digital
platforms.
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Trust Case Studies

Drove significant growth through influencer content
and beauty communities, making UGC a primary
sales driver rather than a supplementary tactic.

Link — Case study Link - UGC

Achieved massive organic growth fueled entirely by
viral social proof and creator endorsements without
requiring traditional advertising investment.

Link

Link

Glow Recipe

Leveraged authentic skincare creator reviews to
build trust-driven conversion, directly correlating
Creator authenticity with purchase intent.

In all three cases, community trust scaled faster and more cost-efficiently than

paid advertising, proving the power of organic proof.



https://www.cognitute.org/case-study/sephora-becoming-a-digital-first-omnichannel-beauty-powerhouse
https://community.commercenext.com/sephoras-marketing-strategy/
https://www.modash.io/breakdowns/glow-recipe-influencer-marketing-strategy
https://collingmedia.com/advertising-strategies/viral-marketing-case-study-stanleys-tiktok/
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What Happens Next:

Al Consumer Scrutiny

Al-generated reviews will increase consumer scrutiny; authenticity will
become a premium signal for brands to succeed.

Veritied Content Weight

Verified customer content will carry greater algorithmic and
consumer weight in the evolving digital marketplace.

Creator-Owned Commerce

Creator commerce will evolve into creator-owned
storefronts, shifting how products are discovered and
purchased.

Strategic Executive Takeaway

The most trusted brands will outperform those
with big budgets. Cyprus firms should invest in
community relationships.




(<

Zero-Friction Purchase Journey

- The best customer journey will
Increasingly feel like no journey at all

29

— Part 3
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Social Commerce Platform Comparison

Analyzing Major E-commerce Channels

TikTok Shop

TikTok drives sales through native checkout in
videos and livestreams, boasting a $23.4B projected
US GMV by 2026 with 48% growth.

Instagram Shopping

Instagram leverages shoppable Reels and Stories
for high watch-through rates, leading in the fashion
and beauty influencer categories.

Facebook Shops

Facebook dominates the 45+ demographic with
Marketplace and Shops, capturing 41% of total
social ad spend across Meta platforms.
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Getting Started — Zero-Friction Purchase

Enable Instagram & Facebook Shops

Sync your product catalogue in Meta Business Manager

1. Set Up Business
Manager

Go to
business.facebook.com
and create your
Business Account.

rﬂ €
\ [ |
” w. w . w. w

2. Connect FB Page 3. Create Product

& 1G Account

Link your Facebook Page
and Instagram Business
Profile under Accounts.

Catalogue

In Commerce Manager,
build a catalogue and

upload products via
CSV or feed.

4. Sync Catalogue
to Shops

Assign the catalogue to
Facebook Shop and
Instagram Shop in
Commerce Manager.

5. Submit for
Review & Publish

Meta reviews your shop.
Once approved, tag
products in posts,
Reels & Stories.

cliveroach.com




Future - Zero-Friction Purchase
Projected $8.5 Trillion Market Growth

S ] S
01 02 03

Commerce Ecosystems Creator Distribution Zero-Click Commerce

Influencers acting as new distribution
channels, effectively replacing traditional
retail shelf space for brands.

Platforms evolving into end-to-end retail
ecosystems covering discovery, payment,
delivery, and tracking services.

Al-powered hyper-personalization enabling
products to find consumers automatically
before they even begin a search.

] S
04 05

AR Confidence Live Normalization

Augmented Reality tools reducing return
rates and boosting purchase confidence
through try-before-you-buy features.

Livestream selling becoming a standard
weekly touchpoint for all major consumer
brands across the global market.

Clive Roach Social Media Services
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Getting Started - Zero-Friction Purchase

Foundation Actions

Implement mobile-first landing pages with product tagging, one-
click checkout, and instant WhatsApp/Messenger support to

remove all unnecessary booking steps.

Cyprus Specifics

Enable direct booking from social content, minimize form
completion at every stage, and use automated follow-up tools to

reduce booking abandonment.

Growth Actions

Deploy journey analytics, personalized recommendations, and

automated chatbots while integrating social commerce with CRM

to scale recovery across Meta platforms.
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What Happens Next - Zero-Friction Purchase

INVISIBLE PAYMENTS

Checkout experiences 01
become invisible
where the payment
happens without a
dedicated step.

VOICE COMMERCE

Integration across smart devices
allows for seamless voice-activated
purchase experiences.

03

05

Al SHOPPING

CHATTING COMMERCE

Conversational shopping
through Al agents on
popular apps becomes
the industry standard.

PREDICTIVE RETAIL

Platforms anticipate
customer needs before
they are expressed through
advanced data.

Smart virtual assistants guide shopping

decisions in real time to optimize
purchases.
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/ero-Friction Purchase Case Studies

Amazon Strategy

One-click purchasing transformed online conversion
by eliminating delay; reducing steps, not increasing
incentives, drives sales.

Link

Link

Nike Ecosystem

Combines social engagement, membership, and
mobile commerce into a unified ecosystem for a
highly personalized shopping experience.

TikTok Shop

Social discovery and checkout combined into one
seamless journey; demonstrating that the future of
commerce is purely contextual.

Link

Live Commerce Examples: Fnac Darty used influencers to drive engagement and

conversion; Carrefour leveraged seasonal live events to increase purchase rates.



https://rajjha.com/boost-sales-simple-change/
https://www.renascence.io/journal/how-nike-engages-customers-through-digital-innovation-in-customer-experience-cx
https://www.hivehq.ai/blog/how-tik-toks-algorithm-changes-e-commerce

Connecting Social to CRM Systems
- Brands connecting social

engagement to customer value create
a significant competitive advantage. 99

— Part 4
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Getting Started — Foundation Actions

CRM & Data Integration

Current Gap: Many Cyprus
businesses collect social
engagement data but do
not connect it to customer
records or |loyalty systems,
missing key growth
opportunities.

Social & Email Sync

Integrate Facebook Lead
Ads and Instagram

engagement data with

email marketing to drive
personalized outreach

and better leads.

Platform Connectivity

Connect social activity to
CRM platforms like HubSpot,

Salesforce, Zoho, and

Microsoft Dynamics for
streamlined data

management.

Loyalty Database Links

Link CRM to existing loyalty databases to ensure
every social interaction contributes to a unified

customer reward profile.
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CRM systems Case Studies

Social & Email Sync

Targeted studio owners via Instagram lead ads with video hooks. Synced leads to Marketo,
by-passing manual routing. Triggered dynamic email sequences with tailored demo links
- MINDBODY, B2B SaaS Technology Link

4 N

Before — After:

» Cost Per Lead: Decreased by 32%
* Email Open Rates: Jumped from 18% to 45%
» Sales Cycle: Shortened by 2 weeks

» Lead Quality: 40% higher demo attendance rate

. /



https://www.mindbodyonline.com/business/marketing
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CRM systems Case Studies

Linking Loyalty & Social

Customer activities across social, mobile, email, and transactional channels are automatically logged into a
single loyalty profile.

Brands reward customers not only for purchases but also for social engagement, content sharing, reviews, and
advocacy - CrowdTwist CRM
Link

Linking Loyalty & Social

Uses Salesforce Loyalty Management to connect loyalty, CRM, and customer engagement data into a single
customer profile - Keells (Sri Lanka)
Link



https://www.oracle.com/il-en/industries/customer-loyalty/
https://www.scribd.com/document/562210653/applicationofe-marketingtoolsiJohnKeellsSriLanka

In Summary
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The Evolution

Building a Connected Social System 04 CRM

Cyprus businesses must build capabilities
now to compete locally and across
international tourism markets through

Connect all social
engagement data directly

social commerce integration. 03 Frictionless to lifetime customer value
through strategic CRM
Remove every |t nteﬁratmn ?nd digital
unnecessary step racking systems.
02 Trust between discovery and

purchase to create a
seamless zero-friction
journey for your
customers.

Make community your
most powerful sales tool
01 Shoppable by leveraging social proof
and authentic
engagement to build
consumer confidence.

Discovery drives Trust, which
leads to Purchase, and
eventually creates Loyalty and
high Long-Term Customer
Value for the brand.
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